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Disclaimer

Thispresentationis preparedby NetDragonWebsoftHoldingsLimited(theά/ƻƳǇŀƴȅέύsolelyfor information purposes
and is not to be construedasa solicitationof an offer to buy or sell any securitiesof the Companyin any jurisdiction.
Information is given in summaryform and does not purport to be complete. Thispresentationis preparedwithout
taking into accountthe investmentobjectives,financialsituation or particular needsof any particular person. In this
connection,information in this presentationis not investment adviceand is not intended to be used as a basisfor
makinganinvestmentdecision.

Thispresentationmay contain forward-looking statementsthat are basedon current expectationsof the /ƻƳǇŀƴȅΩǎ
managementabout future events and past performance. Theseexpectationsare, however, subject to known and
unknownrisks,uncertaintiesandassumptions,manyof whichare outsidethe control of the Company,andmayinvolve
significantelementsof subjectivejudgmentand assumptionsasto future eventsthat may or may not be correct. Past
performanceis no guaranteeof future performance. Therefore,there is no assurancethat actualresultsor performance
will not differ materiallyfrom future resultsor performanceexpressedor impliedby the forward-lookingstatements.

Information in this presentationis madeonly asat the date of this presentationunlessotherwisestatedandsubjectto
changewithout notice. Noneof the/ƻƳǇŀƴȅΩǎdirectors,employeesor agentsundertakesanyobligationto correct or
updateinformation in this presentationasa resultof new information,future eventsor otherwise.



Dr. Simon Leung

Group Vice Chairman

Opening Remarks
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Agenda
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Topic Speaker

2022 Highlights Dr. Simon Leung, Group Vice Chairman

2022 Financials Ben Yam, Group CFO

Gaming Lin Chen, Group Senior VP

Education Vin Riera, Promethean CEO

Path to Integrate AI Vin Riera, Promethean CEO

2023 Outlook Dr. Simon Leung, Group Vice Chairman

Q&A



1,290 1,262 

2021 2022

Solid Revenue Growth | Invest in the Future | Stable Cash Flow
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7,036 

7,866 

2021 2022

Revenue: 
RMB 7.9billion

Operating Cash Flow: 
RMB 1.1 billion

1,027 1,070 

2021 2022

Non GAAP Profit*: 
RMB 1.3 billion

(RMB millions)
* Profit attributable to owners of the Company
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Key Highlights

* Futuresource Consulting <Q4 2022 World Interactive Display Report>, Mar 2023

Education Gaming

Å Delivered solid revenue growth

Å Maintained #1 global market share (ex. 
China)*

Å Developed roadmap to embrace the 
integration of AI to transform learning 

Å Outperformed the market despite 
macro downturn

Å Significantly step up our R&D effort to 
put us in a position to expand future 
pipeline and capitalize on macro 
recovery in 2023
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Ben Yam

Group CFO

Financial Highlights



Key Financial Highlights

(RMB million) 2022 2021 YoY

Revenue 7,866 7,036 +11.8%

Gaming 3,430 3,642 -5.8%

Education 4,336 3,231 +34.2%

Gross Profit 4,315 4,523 -4.6%

Selling & Marketing Expenses 945 956 -1.0%

as % of Revenue 12.0% 13.6% -1.6 ppts

Administrative Expenses 975 956 +2.0%

as % of Revenue 12.4% 13.6% -1.2 ppts

R&D Expenses 1,224 1,160 +5.5%

as % of Revenue 15.6% 16.5% -0.9 ppts

Non-GAAP EBITDA 1,651 1,850 -10.8%

Non-GAAP Operating Profit 1,315 1,507 -12.7%

Non-GAAP Profit attributable to owners of the Company 1,262 1,291 -2.2%

Operating Cash Flow 1,070 1,027 +4.2%

Cash and Cash Equivalent 3,701 3,717 -0.4%
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Segmental Financial Highlights

Å Revenue decrease of 5.8% wasmacro-driven as in-game 
spending softened amidst Covid restrictions in 2022

Å We strengthened our R&D team with 300+ headcount 
increase in 2022, leading to 16.7% increase in R&D 
expense

(RMB million) Education Gaming

2022 2021 YoY 2022 2021 YoY

Revenue 4,336 3,231 +34.2% 3,430 3,642 -5.8%

Gross profit 1,007 995 +1.2% 3,280 3,474 -5.6%

Gross profit margin (%) 23.2% 30.8% -7.6 ppts 95.6% 95.4% +0.2 ppts

Core segmental profit (loss) (299) (412) -27.4% 1,821 2,120 -14.1%

Segmental operating expenses

- Research and Development (446) (501) -11.0% (768) (658) +16.7%

- Selling and Marketing (532) (530) +0.4% (398) (419) -5.0%

- Administrative (387) (351) +10.3% (292) (318) -8.2%

Å Revenueup 34.2% on the back of accelerated market 
penetration and broader product adoption

Å Gross margin dropped by 7.6 ppt, mainly due to tariff 
accounting and currency impact (strong U.S. dollar); 
Adjusted gross margin (ex-tariff and forex-neutral) is 
29.2% (2021 ς30.7%)
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GamingEducation



Lin Chen

Group Senior Vice President
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We outperformed the market * on revenue growth and stepped up our effort to 

strengthen our R&D in a year of macro challenges

Domestic economy was impacted 

during 2022 due to Covid; 

however, our overall revenue 

outperformed the market (market 

revenue down 10.3%*)

Overseas revenue accounted for 

15.7% of total revenue, achieving 

five consecutive years of growth

Effective content updates and 

gameplay innovation drove 

increase of paying users

With a larger and more focused 

R&D team, we strengthened our 

ability to bring more high-quality 

new games to the market

Total Revenue Overseas Revenue APA ** (PC) R&D Headcounts

YOY Ź YOY ŷ YOY ŷ YOY ŷ
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* According to the China Game Industry Group Committee (ñCGIGCò) & Gamma Data <China Gaming Industry Report in 2022>, Jan 13th,2023
** APA stands for average paying accounts



Short - term Covid impact across both PC and Mobile games

PC/ Cross - Platform

83 % of  to ta l  revenue 

-6.9 %

ÅEffective integration of our user 

acquisition and marketing strategies led 

to resilient performance on mobile

ÅOur mobile game revenue growth 

outperformed the industry average 

(industry down 14.4% YoY)*

Mobile

17 % of  to ta l  revenue

-0.2 %

(RMB million) (RMB million) 

ÅDomestic covid restrictions during 

2022 has caused a short-term impact 

on the spending power of core 

players; We fully expect to return to a 

normal growth trajectory in 2023

ÅOverseas PC revenue maintained 

7.0% growth YoY
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* According to the China Game Industry Group Committee (ñCGIGCò) & Gamma Data <China Gaming Industry Report in 2022>, Jan 13th, 2023

3052 2840

2021 2022

578 577

2021 2022



PC revenue 

{ƘƻǊǘ ǘŜǊƳ /ƻǾƛŘ ƛƳǇŀŎǘ ƻƴ ǇƭŀȅŜǊǎΩ ǎǇŜƴŘƛƴƎ

Mobile revenue up

D r i v en  by  h i gh  qua l i t y  c o n te n t  upg r a de  a nd  a n  us e r  
a c qu is i t i on  s t r a te gy  t ha t  f o c uses  o n  bo th  IP  b r a nd i ng  a nd  
R O I  f o r  l o ng  t e rm s us ta inab i l i t y

Eudemons Pocket Version             

gross bi l l ing up 6 .2% YoY

Annua l  g r o ss  b i l l i ng  r e a c hed  ne w  h i gh

Eudemons Online Cross Platform version 

DAU 

W e  a l s o  e nha nc ed  m ob i l e  p l a y a b i l i t y  f o r  t he  ga m e,  l e a d i ng  t o  
h i ghe r  us e r  e nga gement  a nd  s t i ck i ness  

Eudemons Online PC APA **

D e s p i te  t he  r e v e nue  de c r e ase ,  w e  t o ok  s t e ps  t o  e nha nce  o u r  i n-
ga m e s pe nd ing  m e c han ism,  l e a d ing  t o  a  s ubs tan t ia l  i n c r e ase  o f  
o u r  pa y i ng  us e r  ba s e

Launched expansion packs

Eudemons IP *: We focused on driving user engagement 

and expanding payer base to set ourselves up for growth recovery in 2023
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* Eudemons IP revenue represented over 85% of our gaming revenue in 2022
** APA stands for average paying accounts



ROI Optimized 

Marketing
IP-CrossoversUser RetentionQuality Content

Eudemons IP: Relentless focus on user experience 

via a multi - pronged content strategy

Frequent and Diversified Content Updates

ICH Collaboration -

YongdingTulou
Family Fun 2.0 Family War2.0 Expansion Pack

- Dark Lord

South China Tiger 

Protection

Shadow Knight 

Awakening

IP Collaboration

- A Chinese Odyssey

ICHCollaboration

- Shadow Puppetry

Mage & Sword 

Master Awakening

Year of Eudemon - Tiger South China Tiger 

Welfare

Expansion Pack - In 

the Name of Family

ICH Collaboration -

Chinese Seal

IP Collaboration  -

Septwolves

IP Collaboration

- A Chinese Odyssey

IP Collaboration

- SunnerChicken

Awakening of All 

Classes
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Post-launch performance of the expansion pack of

Awakening: Rebuild the Legendsχ

Revenue up 20% MoM

Paying User # up 10%

Post-launch performance of the expansion pack of 

Duo Deity Awakenedχ

New Users up 50%MoM

Activity level up 15%εRevenue up 16%
14



Post-launch performance of IP crossover between

A Chinese Odyssey and Eudemons Onlineχ

Total spending up 30% YoY

Post-launch performance of our IP crossover between

A Chinese Odyssey andEudemons Pocket Version:

Total spending up 163% YoY 

Paying ratio reached 29%, up >3.0x YoY
15

Official IP Crossover with the famous movie : A Chinese Odyssey,
for both our core Eudemontitles across PC and Mobile 



Eudemons Mobile II: Successful Open Beta Launch on March 23, 2023

Most anticipated Eudemons mobile 

title since launch of Eudemons Mobile 

in 2017

First day gross billings of open beta 

launch exceeded RMB 10M

Cumulative appointment across all 

channels surpassed 6M players

16



Our Eudemons IP Strategy

Retain
the classical gameplay

Remake
with new playersô experience

Rejuvenate
With new genres

Eudemons Online (CN)

Eudemons Pocket

Eudemons Mobile

PC Remake

Eudemons Pocket 2.0

Eudemons Mobile II

New Mobile Game
(Open View)

Eudemons 

(Open World)

Eudemons Metaverse

New PC Eudemons
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Conquer IP: Both Revenue and User Growth on Track

Revenue 
On the back of our successful localized MMO+ 
gameplay

MAU 
Driven by strong execution of content updates and 
marketing events given our deep understand of the 
player base

Expand into new markets

Launched new language versions in multiple languages 
and expand into new markets including the Philippines, 
USA, Canada, Saudi Arabia, Kuwait and Morocco
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