


Disclaimer

This presentation is prepared by NetDragon Websoft Holdings Limited (the “Company”) solely for information purposes and is not to be
construed as a solicitation of an offer to buy or sell any securities of the Company in any jurisdiction. Information is given in summary form and
does not purport to be complete. This presentation is prepared without taking into account the investment objectives, financial situation or
particular needs of any particular person. In this connection, information in this presentation is not investment advice and is not intended to
be used as a basis for making an investment decision.

This presentation may contain forward-looking statements that are based on current expectations of the Company’s management about future
events and past performance. These expectations are, however, subject to known and unknown risks, uncertainties and assumptions, many of
which are outside the control of the Company, and may involve significant elements of subjective judgment and assumptions as to future
events that may or may not be correct. Past performance is no guarantee of future performance. Therefore, there is no assurance that actual
results or performance will not differ materially from future results or performance expressed or implied by the forward-looking statements.

Information in this presentation is made only as at the date of this presentation unless otherwise stated and subject to change without notice.
None of the Company’s directors, employees or agents undertakes any obligation to correct or update information in this presentation as a
result of new information, future events or otherwise.
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Opening Remarks

Group Vice Chairman – Dr. Simon Leung
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Agenda 
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Topic Speaker

1H19 Highlights Dr. Simon Leung, Group Vice Chairman

1H19 Financials Ben Yam, Group CFO

Gaming Highlights Lin Xin, Gaming Operations CEO

Promethean Highlights Vin Riera, Promethean CEO

Edmodo Highlights Garwin Chan, Edmodo CSO

2H19 Outlook Dr. Simon Leung, Group Vice Chairman

Q&A
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1H19 Results
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Revenue: RMB2,672.5 million Net Profit: RMB421.0 million



1H19 Highlights – Overall

• Revenue First Half Record High

• Profit First Half Record High

• Strong Gaming Business Growth

• Promethean Maintained Market Leadership

• Edmodo on its way to Monetization
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1H19 Highlights – Gaming

• Record High First Half Revenue +52% YoY

• Mobile Games Revenue +76% YoY

• Overseas Revenue +52% YoY

• Segmental Profit +85% YoY

• Continued to Monetize our Flagship IPs 
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1H19 Highlights – Learning

• Overall Education Revenue +5% YoY ex-Russia 

• Promethean 

• Shipment +28% YoY

• Maintained K12 Learning Technologies Market Leadership

• ActivPanel Elements Series (Titanium Model) earned Red Dot Design Award

• Edmodo

• Foundation for SaaS Monetization of Contents and Services

• Online tutoring service, Edmodo Study, ready to go, starting with AskMo, an on-

demand homework tutoring app 8



• Started to Implement our Strategy

• Promethean Product Ready for Deployment in China

• Won Phase 1 of a Major Rollout in Fuzhou

• Established Go-to-Market Channels 

• Focus on SaaS Monetization on our existing Software Platforms

1H19 Highlights – China
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1M+

Operating Metrics
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618M+

MAU

10M

10+

2M

10+

13M+

190+2M+

DAU MAU DAU

Current Titles Upcoming Titles Classrooms Countries

Gaming Learning



Financials

Group CFO – Ben Yam

11



Condensed Income Statement

(RMB million) 1H19 1H18 YoY

Revenue 2,672.5 2,469.9 +8.2%

Gaming 1,575.8 1,039.3 +51.6%

Education 1,048.5 1,384.1 -24.2%

Gross Profit 1,865.0 1,402.1 +33.0%

Selling & Marketing Expenses 421.8 332.6 +26.8%

as a % of Revenue 15.8% 13.5% +2.3 ppts

Administrative Expenses 431.7 409.5 +5.4%

as a % of Revenue 16.2% 16.6% -0.4 ppts

R&D Expenses 502.4 442.2 +13.6%

as a % of Revenue 18.8% 17.9% +0.9 ppts

Net Profit attributable to Shareholders 421.0 200.7 +109.7%
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Gaming
• Revenue up 52% YoY due to broad-based revenue increase from 

all 3 major IPs

• Core Segmental Profit up 85% YoY due to positive operating 
leverage

(RMB million) Education Gaming

1H19 1H18 YoY 1H19 1H18 YoY

Revenue 1,048.5 1,384.1 -24.2% 1,575.8 1,039.3 +51.6%

Gross profit 351.9 421.5 -16.5% 1,513.0 978.5 +54.6%

Gross profit margin (%) 33.6% 30.5% +3.1 ppts 96.0% 94.1% +1.9 ppts

Core Segmental profit (loss) (308.9) (158.7) +94.7% 972.1 524.4 +85.4%

Segmental operating expenses

- Research and Development (239.0) (214.5) +11.4% (255.2) (222.4) +14.7%

- Selling and Marketing (252.0) (224.2) +12.4% (163.8) (102.6) +59.7%

- Administrative (128.3) (113.0) +13.6% (147.4) (143.8) +2.5%

Segmental Financial Highlights
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Education
• Revenue up 5% YoY ex-Russia tender (tender revenue is irregular 

in timing but our tender business is very strong going into 2H)

• Core Segmental Loss up 95% YoY due to timing of Russia tender 
mentioned above, and consolidation of Edmodo for full 6-months 
(vs 2 months last year)



Gaming Operations CEO – Lin Xin
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1H19 Gaming Highlights

• Revenue Growth from all 3 major IPs – Eudemons, Heroes Evolved & Conquer Online

• Broad-based Increase in Active Users and Paying Accounts, driven by:

• Significant number of “Return” Users

• Vigorous Content Enhancement – Launched multiple Expansion Packs

• New Playing Features, e.g. 自走棋

• IP Crossover Collaboration effect

• 10+ Games in Pipeline – under development or in testing stage
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Eudemons Online
One of China’s Most Valuable IPs

Diversified Full-Category Coverage

Record High Gross Billings in 1H19

PC

魔域PC
(Eudemons PC)

WEB MOBILE

H5PC WEB MOBILE HTML5

互通版
(PC-Mobile 

Cross Platform Version)

魔域永恆
(Eudemons Eternity)

魔域世紀
(Eudemons Century)

魔域口袋版
(Pocket Version)

魔域手遊
(Eudemons Mobile)

風暴魔域
(Eudemons Storm)

魔域來了
(Eudemons Here We Come)

魔域傳說
(Eudemons Legends)
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Eudemons IP Crossover Collaboration 

Driving Sustained Revenue Growth
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#2 MOBA Game in China; 300M Registered Users

2M DAU Worldwide

Growing Gross Billings in 1H19

英魂PC版
(PC Version)

MOBA SLG TCG

英魂口袋版
(Pocket Version)

Heroes of Ages 英魂王座
(Heroes Evolved “Thrones”)

Heroes Evolved



Heroes Evolved IP Crossover Collaboration 

Injecting New Vitality 
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Heroes Evolved Global Contests Leading to Record High Activity



Gaming Pipeline
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1H 2019 2H 2019 1H 2020 2H 2020

《魔域Ⅱ》
Eudemons II

(Open World MMO Mobile)

多人在線角色扮演
MMORPG

《終焉誓約》
Vows of Heroes
（JRPG Mobile）

多人在線戰術競技
MOBA

Cyber Legends
(Open World Multiplayer Mobile)

戰爭策略模擬
SLG

Heroes of Ages
(Real-Time Battle Strategic Mobile)

Legends of Ocean
(Grand Naval Strategic Mobile)

《尋寶英雄》
Treasure Hunt Heroes

（HTML5/Micro）

《決戰巨神峰》
Battle of Giants

(HTML5)

《英魂王座》
Heroes Evolved “Thrones”

(TCG Battle Mobile)

網頁遊戲/微端
HTML5

《魔域傳說》
Eudemons Legends

(HTML5)



Vin Riera

Chief Executive Officer
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Agenda

Outlook4

New Initiatives3

Market Landscape2

1H19 Highlights1
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1H19 Highlights

• Launch of Promethean’s New Elements Series

• 3 diverse hardware product lines

• 28% Unit Growth 1H18 to 1H19*

• 6% revenue growth in our Core Business*

• Maintained our Market Leadership in Education**

24

*Excluding Russia tender
**Global K12 market, excluding China



Launch of ActivPanel Elements Series

• Teacher-centric interface reduces 
learning curves and encourages 
adoption

• Preloaded teaching tools including 
mobile app for untethered teaching

• Award-winning lesson delivery software 
with ActivInspire and ClassFlow

• Connected devices allowing over-the-air 
updates with built-in telemetry

• Software, apps and platform designed for 
ongoing enhancements

Purpose-Built for the Classroom

• New level of speed, security and reliability

• Exclusive Vellum™ technology delivers the 
industry leading natural writing experience

25



Promethean  | Confidential
©2019 Promethean Limited. All Rights Reserved.
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BETT 2019 
Company of the Year
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Room for Growth

• 43 million teaching spaces globally

• 2/3rd of market still available

• Interactive Flat Panel sales into education forecast 

to remain the largest for the next 5 years 

• 57% of total interactive displays in 2023

27Source: Futuresource Consulting

of classrooms globally have an interactive display31%

Interactive Displays – Education 



Interactive White Board (IWB) Replacement Market

• Robust outlook on IWB replacement markets as 

many of the early IWBs in use are over 10 years old

• 1.8 million of IWBs still installed in US 

classrooms

• 2/3rd of all sales to be replacements

28

43 million 
classrooms 

globally

31%

Current
penetration

Source: Futuresource Consulting

Interactive Displays – Education 



Market Expansion Opportunity

• Corporate sales forecast

• Increase from 7% in 2016 to 35% of all sales by 2023

• Over 22 brands promoting interactive flat panels into corporates

• 32 million meeting rooms globally

• Current penetration of interactive displays under 3%

• Meeting room collaboration continues to be key area of growth

29Source: Futuresource Consulting

Interactive Displays – Corporate 
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30

• Continue to grow at a healthy pace in Core markets (NA and Europe)

• Tender business activity continues to be high, expect increased activity on 

customized products in 2H19 and 2020

• Volume indicates that our brand resonates, and our product is relevant

• Continue to win new business in highly competitive environments 

• Entering into the corporate market

Outlook
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Edmodo Chief Strategy Officer – Garwin Chan



32
Registered Users

106,000,000

47M

22M

13M

21M

3M
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Areas of User Engagement

Classroom Tools Social Network

Assessment Tools

• Gamified quizzes & 
assignments

• Positive feedback + social

Curated Content

• Instructional videos

• Practice problems

• User-generated + 3rd party

100M+
Edmodo 

Registered
Users

Organic Userbase

Services

• Marketing solutions (for sponsors)

• Online tutoring services (for consumers)

Teacher Marketplace

• Teacher-generated content

• Gig economy for educators, including 
tutoring opportunities

(IN-DEVELOPMENT)

Content

• Premium content for subscription

• Assessment reports for parents and school 
administrators

(IN-DEVELOPMENT)

In-
development

+

Areas for Monetization

NetDragon DNA to gamify learning 

& further engage students

Use smart technology to match 

content for personalized learning

Strategy for Monetization



On-Demand Homework Help

AskMo App Login AskMo Home

Snap Problem Pic Rate Chat Session Start Chat SessionProblem Details

Coming very soon…

AI-assisted studying 
+ live tutor

10-15 minute 
sessions

Mobile interface



Tutoring Product Development Roadmap
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Premium
($150+/mth)

Mid-Premium 
Market

($50 - $150/mth)

Mass Market
($0 - $50/mth)Reach

Serve

Convert 
& 

Fulfil

Product Offering Launch Timeline

1:1 online tutoring
• US-based tutors & teachers
• Test (SAT, ACT) prep + core subjects

Target Dec 2019 
launch 1:1 services

1:4 online tutoring 
• US-based tutors & teachers
• Live video + online whiteboards
• Test prep, core subjects (grades 6 – 12)
• Early math (for grades 1 – 5)

Target Dec 2019 
launch 1:4 live services

On-demand homework help
• Highly qualified international tutors
• AI-assisted learning resources 
• (step-by-step for similar problems)

Sept/Oct 2019 
launch on-demand 
homework tutoring



Outlook

Group Vice Chairman – Dr. Simon Leung
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New Leadership

37

• Previously CEO at EatWith, a global marketplace for communal dining.  Accelerated growth, cut 
expenses, and managed a successful exit

• Also was CEO at Plum District, one of the largest ecommerce platforms and media properties 
dedicated to Moms.  Under Susan’s leadership, the company achieved profitability within 12 
months and was acquired

• Was Head of Global Commerce Operations at Google, as well as Head of Consumer Apps User 
Operations

• At eBay, Susan excelled as she progressed from her positions Product Marketing, to becoming 
Chief of Staff of North America eBay Marketplaces

• Susan received her undergrad degree from Harvard University, and her MBA from Harvard 
Business School

Susan Kim, CEO of Edmodo (as of 3 September 2019)



2H19 Outlook

• New Game Launches with Existing and New IP

• Promethean Expecting a Strong 2H

• Growth in Core Markets

• Traction with Emerging Market Tenders

• China Ramp-up

• Enterprise Product Launch

• Edmodo Online Tutoring Service Launch

• Kindergarten Learning Products in the Pipeline
38
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Investor Relations Contact
ir@netdragon.com 


